
SMART GOALS



Sustainaibility
Some definitions

“Meet the needs of the present, without compromising capacity of future generations to satisfy their own”.

“Businesses must have a process in place to integrate social, environmental, ethical and human rights issues and the

solicitations of consumers in their business operations and their basic strategy in close cooperation with their interlocutors, with

the purpose of:

• do everything possible to create shared value among their owners, shareholders, other stakeholders and society in general

• identify, prevent and mitigate their possible adverse effects”.

The 2030 Agenda for Sustainable Development, adopted by all United Nations Member States in 2015, provides a shared

blueprint for peace and prosperity for people and the planet, now and into the future.

The 2030 Agenda consists of a few core principles:

Universality: The Agenda applies to all countries, even ones with low incomes and development issues.

Leaving no one behind: All people will be considered, despite their state of need and location.

Interconnectedness and invisibility: It should be noted that the 17 Sustainable Development Goals are interconnected and

indivisible.

Inclusiveness: Everyone should be acting to fulfill the 2030 Agenda, no matter their race, gender, ethnicity or identity.

Multi-stakeholder partnerships: Multi-stakeholder partnerships should be put in place to help spread knowledge, technology and

financial resources as a means of enforcing the SDGs

https://sdgs.un.org/2030agenda
https://sdgs.un.org/2030agenda


ESG stand for…


